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The Story So Far

Farnham Town Football Club has been a community
hub in the Town for over 120 years.

After welcoming Harry Hugo into the Club as a new
Director and later became Chairman in the Spring of
2022, Farnham Town have experienced growth on
and off the field unlike any other Club in Non
League.

Under Harry’s direction, Farnham Town have
undergone a huge modernisation across the Club
along with widespread investment in infrastructure
and facilities to future-proof the Club for the
long-term.

On the field, no Club in the country has enjoyed
greater success over the last four seasons where
under manager Paul Johnson, the Town have enjoyed
three successive promotions between 2023/24 and
2025/26, making the leap from Step 5 to Step 2.

Next season, the Club will compete in the National
League South for the first time in its history, with no
plans to rest on our laurels.




SkyBet Championship

SkyBet League One
SkyBet League Two
STEP 1
Enterprise National League

STEP 2
Enterprise National League North [ South
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STEP 4
Isthmian South Central
STEP 5
Combined Counties Premier South
STEP 6
Combined Counties Division One




STEP 3
National League Premier
North/South

STEP 4

National League Division 1 South East/West

STEP 5
Southern Region Women'’s Football League Premier

STEP 6
Southern Region Women'’s Football League Division One South




Building momentum:
Attendances and
fanbase

Farnham Town is the fastest growing Non League Club in
the South East of England when talking about our rise
through the levels.

Success on the field has galvanised the town of Farnham to
support the team home and away.

From average attendances of under 200 in 2020/21, that
figure has grown by over 375% to date with gates of over
1,000 a regular occurrence at The Memorial Ground in
recent years - and this is expected to increase again as we
play at the highest level that Farnham Town have ever
played at.

Our fans are the backbone of the football club and truly are
our 12th man on Saturdays.




Attendance Growth
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25/26 Avg. Attendance

42.45%
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Creator Partnerships=—

2022/23 2023/24 2024/25
Sidemen x Sides Pitch Side Podcast NoTwoWays
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Leveraging the audiences of some of the UK’s most sizeable and recognisable social
media creators has put Farnham Town in front of over 50 million people globally,
helping build an international fanbase that follows the Club digitally as well as
creating a real appetite for Farnham Town apparel, with over 1,000 replica shirts
and clothing items sold to over 20 countries worldwide in the last four years.



https://www.youtube.com/@Sidemen
https://www.eatsides.com/
https://www.youtube.com/@PitchSidePod
https://www.notwoways.com/

Online Presence

Having come into Farnham Town off the back of more than a decade of
success in social and performance marketing, Harry and his team have
transformed the club’s digital output, with an increased focus on video
and short-form content, helping form a greater connection between the
fans and the team, giving them unrivalled behind-the-scenes access to
their team, delivering social performance that vastly outperforms the
level we're at and is on par with teams competing in the EFL
Championship & League One.

133,000,000+

Social Performance Numbers: June 1st 2025 - May 31st 2026
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Kit sponsorShlp Our Men’s First Team are riding the crest of an unprecedented
wave in Non League, with three successive promotions carrying

Men ’s Fi rst Tea m them into the National League South.

With attendances growing rapidly each and every year
alongside our on-field success, and digital metrics continuing to
scale in tandem, exposure through Farnham Town has never
been stronger.

Established as one of the most exciting teams to watch and
follow in the area, we look forward to using the platform we've
built to sustain continued growth across the board.

Front of Shirt SOLD

Back of Shirt £12,000

Sleeve £7,500

Short £7,500




Kit Sponsorship
Women'’s First Team

Since their inauguration in the summer of 2024, Farnham Town
Women have enjoyed an exceptional rise through the levels.

In their first two seasons, our Women romped to the league title
in both campaigns, earning back-to-back promotions from Step
7 into Step 5 for the upcoming campaign.

With the aim of getting into the National League System (Step 4

and above) of the Women's game as soon as possible, there will
be no let up in our pursuit of that goal in the immediate future.

Front of Shirt SOLD

Back of Shirt SOLD

Sleeve £2,000

Short £2,000
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Club Apparel
Travel & Training

Support both our Men’s and Women'’s teams this
coming season through sponsorship of our
matchday travel & training wear, enabling
yourself to have a meaningful contribution to the
everyday running of the football club in a
tangible, visible way,

Men'’s Travel Wear £5,000

Men’s Training Wear £5,000

Women'’s Travel Wear £2,500

Women's Training Wear  £2,000




Infrastructure

Stadium Sponsorship

Get yourself seen in the biggest and brightest way possible by
sponsoring some of our stands and infrastructure at The Memorial
Ground which is visited by tens of thousands of people each season

and seen by millions more online.
Family Stand picuredton)
Sir Alan Jones Stand
Clock End Stand picureabottom)
Away Stand pictured middte)
East Side Covered Stand
Clock End Corner Stand
Stadium Naming Rights

Tunnel Sponsor

£12,500

SOLD

£7,500
£6,000
£7,500
£3,500
£35,000
£1,500




Infrastructure

Facilities Sponsorship

Maximising the fan experience at Farnham Town is one of our top
priorities each and every year. We've made significant financial
investment into a number of facilities in order to deliver on that.

Stand out on every matchday at The Memorial Ground by
sponsoring some our popular amenities that are made us by
thousands of fans every season.

Turnstiles Sponsor £4,500
Clubhouse & Garden Sponsor £5,000
Toilet Block Sponsor £1,250
Digital Scoreboard Sponsor £4,500

Dressing Room Sponsor £1,500
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Infrastructure

Pitchside Sponsorship

We have a number of unique and innovative opportunities for
branding and sponsorship placements at Farnham Town that will be
magnified by the digital exposure our content receives.

These are fantastic opportunities to align your business with the
excitement and energy of live football while benefiting from
consistent, high-profile visibility throughout the season.

Floodlight Banner Wraps £3,500
Clock End Corner Branding £4,500
Behind Goal Branded Netting £4,500
Gantry Sponsor £5,000
Match Ball Plinth Sponsor £2,500
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Case Study:
Partnership with
RUSH

We welcomed RUSH as a partner for the 2025/26 season, sponsoring
our Gantry, Match Ball Plinth and a social media content package.

Throughout the season, we produced in-house a series of bespoke video
content featuring RUSH, titled the “RUSH REPLAY” showcasing unseen

behind-the-scenes footage from throughout the season with a comedic

or entertaining skew.

This content stream performed extremely well, while also providing
RUSH with unique, dedicated exposure through our channels, as well as
physical, visible branding opportunities every matchday.

EXAMPLE POST

3,000,000+ Views

Total video views across dedicated RUSH
content across our social channels
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https://www.getrushpouches.com/
https://www.instagram.com/reels/DVrEfpxgn1B/
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Case Study:
Partnership with
CLUB MOBILE GAME

We welcomed CLUB GAME as a partner for the 2025/26
season, sponsoring our matchday travel wear and a bespoke
social media content package.

Throughout the season, we would film dedicated CLUB
content pre-match with our players, seamlessly integrating
the mobile game product and interface into the creative, as
well as having CLUB as the partner for our recurring
“Question of the Day” series discussing the hottest sports or
social talking point at the time.

These content streams would spark immediate debates
among the players which would help create topical, clippable
and shareable videos that amassed huge reach.

EXAMPLE POST

”="1 11,100,000+ Views

Total video views across dedicated CLUB
content across our social channels
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https://clubgame.app/
https://www.tiktok.com/@farnhamtownfc/video/7587133477099769110?_r=1&_t=ZN-96tu0WPTzte

Digital Opportunities

Social Media Exposure
133,000,000+ content views

Farnham Town social media content in the 2025/26 season was viewed
by almost double the population of the UK.

Match Highlights
8,500,000+ video views

Across YouTube, Instagram and TikTok, our match highlights amassed
over 8.5m views - more than 150,000 views per game on average.

/ You
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Most-watched Most-followed Social performance
Football Club on Football Club on equivalent of a
YouTube in the UK TikTok in the UK 2nd Tier Club
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Online

Digital Sponsorship

With a digital reach on parallel of Championship Clubs in the
Second Tier, you won't find better value in the Non League System
when it comes to partnering with a Football Club on their social and
digital offerings.

Men’s Highlights Sponsor £10,000
Women'’s Highlights Sponsor £2,500
Non League Diaries Sponsor £10,000

TikTok/Reels Challenge Sponsor £7,000

Digital Ticket Sponsor £4,000
Headline Website Sponsor £4,000
Headline Social Media Sponsor £2,500

Live Stream Partner £7,000




Case Study:
Partnership with
ELEVATE

We welcomed ELEVATE as a partner for the 2025/26 season, sponsoring our
new half time entertainment challenge, the Half Pitch Punt sponsored by
ELEVATE.

The challenge would see a random fan picked from the crowd and have
opportunities to take on a series of increasingly more difficult crossbar
challenges to win prizes ranging from free merchandise and cash to winning an
open bar for everyone in the ground after the game.

Happening at every home game, we were able to capture all the hits and all
the near misses that the challengers had throughout the season and sharing
them online to great success, giving ELEVATE maximum exposure and
association to one of our most successful fan experience innovations of the
year.

EXAMPLE POST
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7,500,000+ Views

Total video views across dedicated ELEVATE
content across our social channels
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https://www.instagram.com/poweredbyelevate/
https://www.instagram.com/reel/DOeGZfeiNA7/

Case Study:
Partnership with
HOWDEN

Our friends at HOWDEN have been a long-term partner at
Farnham Town, with one of their most successful activations
with us been their sponsorship of our reusable pint cups.

Looking to reduce waste, we transitioned from disposable
plastic cups to reusable plastic cups for fans to take from our
bars into the ground so they can drink pitchside while
watching the game.

With fans holding the same branded cup for upwards of four
hours every game refilling as they go, that offers HOWDEN
excellent, prolonged exposure to their target audience on a
repeat basis with over 30,000 draught drinks sold at The
Memorial Ground last season and over 9,000 reusable cup
sales along the way as well.

9,000+ Cups Sold

Total reusable plastic cups sold to fans across
the 2025/26 season
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https://www.howdengroup.com/uk-en

Matchday
Branding Opportunities

Looking to give partners as many touchpoints with our fans as
possible to maximise their investment, we have a range of
opportunities available that can get you in front our audience
digitally as well as physically in their hands each and every game.

Across opportunities with ticketing, food and beverage, and our
matchday programmes, there’s a number of ways to get involved
with Farnham Town.

Half Time Entertainment £5,000
Reusable Cup Sponsor £5,000
Physical Ticket Sponsor £2,500
Food Packaging Sponsor £2,500

Matchday Programme Sponsor  £1,500

pAl




Across The Board

Club Projects

As we continue to rise up the levels, support for our wider

club projects and initiatives go a long way towards keep
things running smoothly.

Playing in the National League South will see the Club
travel to many new grounds this season as well as
welcoming many new fans to The Memorial Ground.

We're also proud to be continuing on with our Schools
Outreach Programme which sees the Club issue over
10,000 free tickets to local families to enjoy affordable
football on a Saturday afternoon.

Travel Partner £7,000

Schools Outreach Partner £5,000

End of Season Awards Partner £5 000




Tailored Opportunity
Bespoke Packages

Got a business objective you're looking to hit?

Keen to get your name and brand out there in
front of our audience?

Looking for a hospitality experience that
allows you to treat your staff and partners
throughout the season?

Or have a budget and just want to contribute
to the journey?

We can work with you on building a
sponsorship package that gives you exactly
what you need, ticks your boxes and also
helps make a meaningful contribution to
where Farnham Town want to get to.
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Interested?

Reach out about a sponsorship package today!
Andy Warner
Partnerships Director, Farnham Town FC

andy@farnhamtownfc.co.uk
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